MKT 300- Module 5 Discussion
Shopping Cart Abandonment Rate
[bookmark: _GoBack]Shopping cart abandonment rate refers to the percentage of online shoppers who add products to their shopping cart but leave the online store without completing the purchase. These shoppers are often interested in the product but have not made up their mind or the purchasing process was not favorable to them. This phenomenon is widespread in eCommerce with 78 percent of online shoppers abandoning their cart before completing the purchasing process.
There was a time I was shopping for printer online and I found one that suited my needs in one of the online stores. However, when I reached the payment stage, the platform rejected my payment card details and the other alternative payment methods were not favorable to me because I did not know how to use them. As a result, I had to abandon the product and looked for another store was easier to transact with. This experience is a typical example of shopping cart abandonment.  Online stores could reduce shopping cart abandonment rate by simplifying the shopping experience, especially the checkout process so that customers can shop without any hitch.

